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Personal Marketing 
Where’s the sweet spot? 

Each one of us is unique in our own special way. Whilst 

there’s no pre-defined norm for ‘competitive advantage’, 

there are frameworks that can help us prepare to be 

different.  

 

First, we must be able to imagine our ideal role – the one 

that helps us achieve our objectives. This means knowing 

what we want to become. And this in turn depends on two 

lines of enquiry: what we already are and the effort we’ll 

make to develop. 

 

 



Personal Marketing 

 

When it comes to 

personal marketing in 

practice, theories fall by 

the wayside. Too many 

executives I encounter, 

people with a fine grasp 

of business, not only fail 

to take an outside-in 

view, but miss the inside-

out perspective too: their 

own vision, needs, and 

abilities. 

 

Personal marketing is 

about creating a 

sustainable image of 

ourselves, one that 

truthfully and consistently 

represents us, and 

addresses an audience to 

whom our specific profile 

matters. 
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Building your brand prism

1 Physique: 4 Reflection:

2 Personality: 5 Culture:

3 Relationship: 6 Self-image:

Here is a brand prism - inspired by a real example of a stand-out executive. 

 

 
 

In my first article I referred to some 

characteristics of stand-out executives. 
They are in some way atypical. They 

connect well on a human level. They can 

color their existence with something 
disruptive and innovative, that lingers in 

my memory like a work of art that 
touches and awakens me. 
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Building your 7P model

The 7P model can be our basis 

to perform the next step of our 

exercise in personal marketing. 

 

 

Target Market  
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 Product  

 

 

 

 Promotion  
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 Place  
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 Process  

 

 

 

 Physical Environment  
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 People  
 

 

Personal Marketing Excellence – 8 keys 

In conclusion | see next for 8 keys to personal 

marketing excellence, and becoming a leading 

brand. 
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OPTIMISM* 

 

 

VISIBILITY  

 

MATURITY 

 

EMPATHY 

 

PATIENCE 

 

SOLIDARITY 

 

INTEGRITY 

 

VISION 

 

8 Keys 

to personal 

marketing 

excellence 

1 

2 

3 

4 

5 

6 

7 

8 
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About Amrop 

With over 70 offices worldwide, Amrop is a 

trusted advisor in Executive Search, Board 
and Leadership Services. Amrop advises the 

world’s most dynamic organizations on 
finding and positioning Leaders For What’s 

Next: top talent, adept at working across 

borders in markets around the world. 
 

 

www.amrop.com/offices 

 
 

 


